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KELSEY MCKENZIE
graphic designer & illustrator
Kelsey McKenzie is a graphic designer and illustrator based in Los Angeles, CA. 
She received her Bachelor of Arts degree in graphic and interactive design at 
California State University Fullerton in 2021. Kelsey specializes in print media 
but has experience in illustration, lettering, motion graphics, web design, and 
app design. Currently, Kelsey is a freelance designer and illustrator. Additionally, 
she volunteers for Creative Aid, an organization that helps small businesses and 
nonprofits with their branding and social media outreach. Kelsey loves all forms 
of artistic expression. When she isn’t designing, she enjoys painting, drawing, 
cooking, baking, photography, pyrography,  gardening, and being a musician.
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zodiac makeup collection
The Zodiac makeup collection was designed for young edgy adults interested in makeup. 
The entire collection consists of four lipsticks, an eyeshadow pallet, and two highlighters. 
This collection was inspired by the zodiac signs, space, and the celestial. Each zodiac 
sign has a personal shade, and each element has a corresponding lipstick shade. This 
collection is intended to be intriguing, eye-catching, and create an enjoyable experience 
for the customer.
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side panel view

earth water air fire
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ROALD DAHL BOOK JACKETS
Kelsey reimagined the wonderful stories of Roald Dahl using watercolor paints and 
hand-lettering to recreate book jackets for some of his most beloved stories. The inten-
tion of her designs was to appeal to children to spark their interest in his classic books. 
These illustrations were created to help children get a glimpse into the stories while still 
allowing them to imagine the characters and stories in their own way. 
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BURGER BABES
Burger Babes was an invented brand by Kelsey in which an entire line of pack-
aging was created to sell plant-based food. The brand focused specifically on 
sustainability, serving plant-based organic food in eco-friendly packaging. Its 
design showed consumers that sustainability can still be interesting, fun, and 
desirable. The materials for the packaging were compostable, using materials 
such as recycled cardboard, recycled paper, soy inks, wax paper, rice based 
straws, and soy-coated cardboards. Young adults were the target audience. 
Their avid use of social media is a facilitator  for advertising when they snap 
photographs of unique packaging and post it to their feeds. This would boost 
the message of sustainability as well as business.

9



10



11



GET OUT THE VOTE
These posters were designed for the American Institute of Graphic Arts’ (AIGA) Get Out 
the Vote campaign, encouraging  fellow Americans to exercise their right to vote in the 
2020 election. Kelsey used the images of fast food packaged in official voter documents 
to relate voting to something that American people find extremely desirable-fast food. 
She used this imagery to encourage the  same craving for junk foods towards exercis-
ing the right to vote. Merchandise to go along with the campaign was designed featuring 
COVID masks and mugs.
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30 days of reusable bags
Over the course of 30 straight days, Kelsey made a hand-lettered and illustrated tote bag 
design every day. The focus of the designs was sustainability. Kelsey wanted to make fun 
designs that would promote sustainable living, educating people in an artistic way. This 
project was intended to make sustainability approachable, especially to  younger gener-
ations. The challenge of this project was meeting that daily deadline, while juggling work 
and the demands of college courses.

Each design featured a hand-lettered quote 
or saying promoting helping the planet. Some 
topics covered in this  project included saving 
water, respecting animal and insect species, 
reducing plastic waste, buying small or second-
hand, and global warming.
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creative aid
Creative Aid is a company that was developed during the COVID pandemic by Fernando 
Del Rosario in order to help small businesses and nonprofits with their branding or social 
media presence. The pandemic hit many businesses very hard and this team of junior 
designers and professionals came together to help them out. Kelsey was an intern for his 
company and worked on a creative team, designing any content that clients needed to 
boost their business during these challenging times.

Kelsey worked with a variety of different clients. Cheers Mate was a startup company ap-
pealing to young adults and getting them to download their app. Their app allows you to 
connect with others, find bars near you, and have tasting experiences. Bold Girls was an 
apparel company who appealed to teenagers and generation Z females. They push for 
female empowerment, being yourself, expressive, and bold. Uniforms for Hope was a 
charity company raising money to send children to school in areas of poverty. They had a 
serious tone to their branding, and wanted to get more donations with these social media 
posts to fund any expenses that the children needed. Lastly, Nohemi was a small artist 
who needed posts to promote her upcoming show at a local art gallery. Her work features 
butterfly specimens and dried flowers arranged in delicate compositions.

Instagram carousel post

16



Uniforms for 
Hope Charity

Nohemi Ramos
Santoyo Art Exhibition
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BCM Logo & MercH Design
Bartimaeus Cooperative Ministries (BCM) is a non-profit organization promoting prac-
tices of church renewal, restorative justice and decolonization, sabbath economics, 
bioregional sustainability and social transformation. BCM focuses on collaborative work 
around liberation, nonviolence and mutual aid. Each year, BCM holds their Bartimaeus 
Kinsler Institute, and connected with Kelsey to design a graphic art piece. They wanted 
an expressive logo to be used on merchandise for their students to wear, featured on 
their website, and printed on various handouts for the event. The sacred tree of life sym-
bolizes both the preciousness of our planet Earth, and how holy spaces are found every-
where. We are a community of winding branches and roots, the family of God gathered 
together in gratitude.
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Final Logo Design
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STEPS MAGAZINE
Steps magazine was crafted entirely by Kelsey, including the photography, illustrations, 
design, and binding. The goal of the magazine was to bring awareness to issues with the 
environment and cater to readers who care about sustainability. The magazine included 
vegan recipes, articles on important ethical issues, and lifestyle tips. Some of the pages 
were interactive which added to the experience. A handcrafted ticket dispenser which 
produced positive messages for readers and interactive flaps in some articles brought a 
unique reading experience to users.
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WHERE TO FIND KELSEY
Instagram: @thecreativekel
Phone: (626)664-3517
Email: kelseymckenziecreates@gmail.com
Linked-in: Kelsey Mckenzie
Website: thecreativekel.com
Etsy: thecreativekel
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Thank you so much for viewing!
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